
10 Tips for Revamping Your 

Facebook Page 
Sarah Long 



#1: Stay on topic 

·Write about current events 

·Find and share a YouTube video 

·Ask your audience to post questions 

·Repost the most interesting content 



#2: Ask the right kinds of questions 

·Ask questions that are easy to answer 



#3: Include pictures in your updates 

·Thereõs no such thing as a bad picture 

·Crop your pictures 



#4: Get creative when your readers 

are most happy 
·Facebook Fridays 

·Holidays 

·Special Occasions 

 



#5: Activate Facebook fans 

·Insider information 

·Fan-only deals/discounts 



#6: Run a Facebook contest 

·To not have to worry about Facebookõs 

rules & regs for a contest, run it from 

your website, but promote it on 

Facebook. 

·Or use a third-party app 



#7: Encourage people to leave a 

recommendation 
·Get good and valuable feedback that your 

fans can also see 



#8: Measure your Facebook 

marketing 
·Use Facebookõs free statistics 

*download the excel spreadsheets for 

WAY more detail 

 



#9: Consider your brand as a 

network 
·Use your audience to: 

ƁGet instant feedback 

ƁIdeas on new product design 

ƁHow to market better 



#10: Keep it up 

·One of the worst things you can do is 

start a page and then not keeping up with 

it. If you are willing to put in the time, you 

will see results. 



No Cost (Low Cost) Ways 

    to Get a Leg Up 

               on the Web 



Who is this Brian T. Evans guy? 

·Worked on e-marketing and interactive 

projects for past 12 years. 

 

Clients Iõve worked with 

 

 

 



What weõre going to cover 

·Search is still king 

·The basics of SEO 

·Taking the next steps 

·The rise of location-based marketing 



Why Search Still Matters Most 

·Over 70% of our visitors to 

PADutchCountry.com come from search 

·Search is actionable traffic as opposed to 

passive traffic 

·It's free!  The proverbial low hanging fruit 

 

 



How are pages ranked? 

·Relevance 

·Ranking algorithms 

·Page copy, meta tags, age of domain, 

inbound links 

·Algorithms change frequently 

·Focus on what you CAN do. Do those 

things consistently and often. 

 



Improving Search - The Basics 

·Optimize, optimize, optimize 

Ɓ Domain name 

Ɓ Interior link names 

Ɓ Meta tags in HTML header 

Ɓ Headings on your pages 

Ɓ ALT & Title attributes in your links & images 

Ɓ Content - 3 R's Relevance, Reinforcement, 

Revisions 

 

·Link building 

 

 



Identifying Your Keywords 

·Find out what's currently working 

·Google Web Master Tools 

 

 



Google Web Master Tools 

·Add your site to the account 

·Index information 

ÅWhen it was last crawled, Errors, Content 

analysis, Non-indexed content, Sitemap 

·External links 

·Top òsearchedó and òclicked onó queries 

 

 

 

 



Identify Keyword Opportunities 

·Google Keyword Tracker 

ÅPrimarily used for AdSense 

·Generates possible keywords and 

keyword strings 

·Pay attention and use variants 

·Don't overdo it.  Pick the most relevant 

and focus on them 

 

 

 

 



Domain Name 

www.lancaster -vacation -home.com  

www.lancastervacationhome.com  

 

are better than  
 

www.thesunnysideuphome.com  

www.evanswoods.com  

 

 

 



Interior Link (URL) Names 

/lancaster -ice-cream.asp  

/ice-cream -flavors.html  

 

are better than  
 

/2011-08-31-1.html  

/pr1214ahex3.asp  

 

 



Title Tag 

·<Title>Your Page Title</Title>  

·Title of your search listing 

 



SEO Meta Tags 

·2 additional types of Meta Tags 

Ɓ Description  
<Meta Name=òdescriptionó content=òYour Descriptionó /> 

Ɓ Keywords 
 <Meta Name=òkeywordsó content=òKeywordsó /> 

·Description ð should read like a sentence, 

contain pertinent keywords 

·Keywords ð target your primary 

keywords, donõt overstuff 



Use Your Headings Properly 

·<H1> - Shows what your page is about 

·<H2> - Topics on the page 

 

 



ALT and Title Attributes 

·Brief and descriptive 

·On hyperlinks in addition to images 
· <a href="/dining/lancaster-casual-dining.asp" title="Casual Dining in 

Lancaster County"> 

· <img alt=" Places to eat in Lancaster County dining " height="290" 

src="/Uploads/images/lancaster-pa-restaurants.jpg" title="Places to eat 

in Lancaster County dining" width="430" /> 

 

 

 



Don't forget about body copy! 

·Be targeted 

·Be specific 

·3 Rõs 

·Relevance, Reinforcement, Revision 

·Don't òstuffó 

 

 

 



Content is king (next to search) 

·Stagnant pages will be indexed less 

regularly 

·Visitors notice stagnant content too 

·Establish authority (Quantity + Quality) 

·Donõt change just to change 



Why Should I Blog? 

·Fresh content that search engines love 

·Flexible content management system 

·Pre-optimized for search 

·Provide valuable linking opportunities 

·Easy for non-technical personnel to 

manage 

 

 

 



Great Blogging Platforms 

·Wordpress, Blogger, Micro-Blogs (Tumblr, 

Posterous) 

·Choose the right platform that fits the 

right tone for your business 

 

 

 

 



The Rise of Location Based 

Marketing  

·53% of all searches have local intent 

Ɓ 5% use City/State name in the search terms 

Ɓ 2% use neighborhoods in search 

Ɓ .5% use zip codes in the search  

·Mobile search 

Ɓ 1 in 3 Smartphone searches is  

about where the user currently is 



Address,  Address,  Address 

·Include your address in appropriate ways 

throughout your site 

·Multiple locations warrant their own 

pages or sites 

·Include city/town information in your 

meta tags 

·Contact info like phone and address in 

text (not graphic) format 



Claim your Google Places Listing 

·Google.com/places 

 

 

 



Google Places Listing 


