February 7, 2011

A special thanks to our sponsors:

’7 (9 LEADING THE WAY R ROASTERS WHERE YOUR BUSINESS MEETS YOUR BRAND

and to The Cork Factory Hotel for hosting this meeting
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Gibson C. Armstrong
Director, Governme

YOUR ENERGY COSTS
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mer satisfaction/retention

assed customer service

our customers directly

Help customers use less and spend less
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8 Hostetter Lane
Lancaster, PA 17602

(312) 628-8678 (Office)
(717) 371-0124 (Cell)
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A look ahead ...

JRISM FORECAST
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faster data

consumers will use apps and tools such as
codes, etc. for planning and everyday life

uests are using social media tools more and
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eit at a slower pace
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re using online tools with greater

effectiveness
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dio) will continue to
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celeration of the recovery in the
of 2011...which will translate into a
employment rate into the 4t quarter
year

uch stronger 2012 leading into the
election year
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Introducing...

ER PRESENTATIONS

D-PEER PRESENTATION, “5 GREAT MARKETING IDEAS OF THE PAST 5 YEARS,” CAN BE
EETING HIGHLIGHTS PAGE OF THE MEMBERS MICROSITE,
3ERS.PADUTCHCOUNTRY.COM



